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Method
Participants
There were 212 participants in the study of which 32.10% (N = 68) were FIU students and 67.9% (N = 144) were non-FIU individuals. Out of the 212 participants, 34.4% were male (N = 73) and 62.3% were female (N = 132), while 3.3% (N = 7) were identified as others. The participants comprised of 15.1% (N = 32) Caucasians, 65.6% (N = 139) Hispanics, 14.6% (N = 31) African Americans, 1.4% (N = 3) Asian Americans, 0.5% (N = 1) Native Indian, and 2.4% (N = 5) others. Besides, the ages of the participants ranged from 13 to 64 (M = 22.00), SD = 10.09). Among the participants, 60.8% of them indicated English as being their first language (N = 129) while 38.7% (N = 82) indicated that English is not their first language. A review of their political affiliation showed that 42.9% were democrats (N = 91), 15.6% were republicans, and 41.5% (N = 88) belonged to other political groups.
Materials and Procedure
This study was conducted through an online Qualtrics survey. The participants needed access to electronic devices with internet connection for them to participate in the study. However, before participating in the study, they were sensitized on the risks, duration of the study, benefits, and the procedure that would be followed in the study. Some of the risks or discomforts associated with the study included personal queries on how a participant would respond to a given scenario in social media. The study was to take no more than 10 minutes of the participants’ time. The benefits were that the participants would provide crucial data that would facilitate the success of the study. As a result, the findings would contribute to the advancement of knowledge in the field of psychology. For those who were consented to participate in the study, they were asked to look over a particular Facebook post and then answer a few follow-up questions regarding how they feel about the behavior of the profile owner or how they feel about the owner himself.
After agreeing to participate in the study, the participants were randomly assigned to four different versions of the Facebook post, including PD & apology present, PD& apology absent, RD & apology present, and RD & apology absent. In the first version of the post, Corey McMillan used polite words and also apologized. In the second version, Corey McMillan used rude language but apologized in the subsequent comment. In the third version, Corey McMillan used polite language and did not apologize. In the fourth version of the post, Corey McMillan used rude language and did not give an apology.
The participants were then given 8 varying descriptions about Corey McMillan and were told to rate their agreement to the descriptions on Likert scale. The scale ranged from (1) strongly disagree to (6) strongly agree. The general impression of the participants about the study was also recorded by rating additional statements on a Likert scale. The participants were then asked to respond to details of gender, race, language, whether or not they were FIU students as wells as their political affiliations. They were then asked to indicate if Corey was polite or rude in his response to the potency of the post he shared being fake. they also responded to the question of whether Corey apologized or not. These last two questions clarified which version of the post each of the participant had been subjected.
Results
A Chi-square test was conducted to check the manipulation on rudeness. For this test, rudeness was used as the independent variable (polite vs. rude) and the perception of how Corey responded to Peyton and Riley was used as the dependent variable. The results were significant  2 = 80.685, p < .001. Most participants in the rude condition indicated that Corey rudely disagreed with Peyton and Riley (93.46%) and most in the polite condition indicated that Corey politely disagreed with Peyton and Riley (65.71%) as seen in table 1. This indicated the participants were attentive in the study and were aware of the manipulation.
Table 1
Manipulation Check for rudeness Condition Variable
	Levels of Variable
	Percentage

	Polite
Rude
	65.71
93.46

	2(4) = 80.685, p < .001
	



Another Chi-square test done to check the manipulation of apology condition. The presence or absence apology was the independent variable and the perception of whether Corey apologized or did not apologize was used as the dependent variable. The results were significant  2 = 136.323, p < .001. Most participants in the apology condition indicated that Corey apologized to Peyton and Riley (82.24%) and most in the no apology condition indicated that Corey did not give an apology to Peyton and Riley (97.14%) as seen in table 1. Therefore, the check for manipulation was viable and the participants were conscious of this manipulation in the study.
Table 2
Manipulation Check for Apology Condition Variable
	Levels of Variable
	Percentage

	Apology
No apology
	82.24
97.14

	2(4) = 136.323, p < .001
	



A two-way ANOVA was conducted using rudeness (polite vs. rude) and Apology (apology vs. no apology) as the independent variables and the perception of the rudeness as the dependent variable. There was significant effect for the rudeness condition, F (1, 208) = 130.090, p = .000. Participants in the rude condition perceived Corey as having rudely disagreed with Peyton and Riley while participants in polite condition perceived Corey as having politely disagreed with Peyton and Riley. The main effect for apology condition was not significant, F (1, 208) = 1.912, p = .168. The interaction effect between rudeness and apology conditions was not significant, F (1, 208) = 0.088, p = 0.767 as seen in table 3.
Table 3
2x2 ANOVA on Participants’ impression on Corey’s Rudeness
	Source
	Sum of Square
	df
	Mean Square
	F
	p

	Corrected model
Intercept
Rudeness
Apology
Rudeness* apology
Error
Total
	18.844
568.832
18.707
.275
.013
29.911
620.000
	3
1
1
1
1
208
212
	6.281
568.832
18.707
.275
.013
144

	43.681
3955.700
130.090
1.912
.088


	.000
.000
.000
.168
.767





Another two-ANOVA was conducted using the rudeness condition (rude vs. polite) and apology condition (apology vs. no apology) as the independent variables while the dependent variable was the participants’ perception of whether or not Corey apologized to Peyton and Riley. There was a significant effect on the apology condition, F (1, 208) = 376.242, p = 000. Participants in the apology condition perceived Corey as having apologized while those in the no apology condition perceived Corey as having not apologized. The main effect for rudeness was not significant, F (1, 208) = .483, p = .488 as well as the interaction effect between the two variables, F(1, 208) = .073, p = .787. This is shown in table 4.
Table 4
2x2 ANOVA on Participants’ impression on Corey’s Apology
	Source
	Sum of Square
	df
	Mean Square
	F
	p

	Corrected model
Intercept
Rudeness
Apology
Rudeness* apology
Error
Total
	33.448
524.501
.043
33.447
.006
18.491
575.000
	3
1
1
1
1
208
212
	11.149
524.501
.043
33.447
.006
.089

	125.418
5900.061
.483
376.242
.073


	.000
.000
.488
.000
.787





Discussion
[bookmark: _GoBack]This study predicted that for the first dependent variable, perception on rudeness, there would be a main effect for the manipulated rudeness and apology variables. It specifically indicated that participants that were subjected to rude or no apology would perceive Corey as rude more than participants that were subjected to polite or apology conditions. This prediction was supported by the results of the study. The same was predicted for the other dependent variable of whether Corey apologized or did not. The prediction that there would be an interaction effect between the two independent variables was not supported by the results of the study.
